
RAPALA VMC CORPORATION
HIGHLIGHTS





Rapala Pike Lure Launch

• Deploying the strategy to find incremental growth in new categories
• Launched in January in France at the Clermont-Ferrand Show
• First 6 month targeted digital marketing reached over 3.5 million 

people interested in predator fishing in Europe
• Full-on approach with three big pike lures in broad color selections
• First year sales target reached on less than 6 months



EFTTEX 2018
Best New Product Competition

Sufix 131 G-Core
Best New Braided Line

Rapala Super Shadow Rap
Best New Hard Lure

Rapala X-Rap Peto
Best New Soft Lure

Storm R.I.P. Spinnerbait
Best New Metal Lure



RAPALA VMC CORPORATION
1ST HALF 2018
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