
RAPALA VMC CORPORATION
HIGHLIGHTS



Rapala Pike Lures

• Expanding the portfolio with new products to gain more market 
share following the 2018 success

• Second wave launched in January at the Clermont-Ferrand Show in 
France 

• Targeted digital marketing reached over 4 million people interested 
in predator fishing in Europe



Rapala Saltwater Lures

• New products designed for European in-shore fishing with great 
potential worldwide

• Hard baits launched under Rapala, pre-rigged soft plastics under 
Storm

• Launched for the main markets in Spain and France for the spring 
sea bass season



RAPALA VMC CORPORATION
1ST HALF 2019
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